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[bookmark: _Toc134265112][bookmark: _Toc529923459][bookmark: _Toc489949774][bookmark: _Toc182036405]Introduction
[bookmark: _Toc193789210][bookmark: _Toc194127111][bookmark: _Toc192644557][bookmark: _Toc193707175][bookmark: _Toc184009764]The Rocky Mountain Region (Colorado, Wyoming, South Dakota, Nebraska and Kansas) continues to experience growth in population and tourism.  Increasing users on public lands and growth of residential communities within the Wildland Urban Interface (WUI) increases the level of complexity for preventing human-caused fire ignitions and fuels mitigation of private properties and wildlands.  The USFS Region 2 Fire Prevention and Mitigation Communication Plan is an effort that is tiered from the Region 2 Fire Prevention Mitigation Program Strategic Plan to coordinate our messages on how we respond to unwanted human-caused ignitions and support efforts to have resilient landscapes and communities. 
[bookmark: _Toc489949775]Background
The Rocky Mountain Region is complex in its landscapes, partners, policies and wildfire potential. A comprehensive approach to communicating wildfire prevention and mitigation efforts is needed to support having landscapes that are resilient, communities that are adapted to wildfire, and effective responses to wildfires. 
· 71 percent of land ownership  is private
· 10 percent of land ownership is USDA Forest Service
· 89 percent of the fires reported on state and private lands are human-caused
· 40 percent of the fires reported on National Forest System lands are human-caused
Over the past 15 years, the population has increased.  Colorado has seen the most significant changes with 65 percent growth, Wyoming with 29 percent growth and the other three states averaging about 20 percent growth in their populations.  
The challenge is to reach the growing population with timely and relevant fire prevention and mitigation messaging that will support fire adapted and resilient ecosystems, and provide for visitors and residence health and safety, while reducing unwanted human-caused wildfires.
[bookmark: _Toc489949776][bookmark: _Toc194898987][bookmark: _Toc193789208][bookmark: _Toc194127109]Purpose
The purpose of the plan is to establish a common vision of how we communicate about wildfires and the actions we take to prevent human-caused fires and have resilient landscapes and communities.
The desired outcome is to build and strengthen relationships (internally and externally), foster stewardship and ultimately reduce the risk of catastrophic wildfires through the reduction of accidental human ignitions and reduction of hazardous fuels on both private and public lands.
[bookmark: _Toc489949777]

Plan objectives
The objectives provide a targeted approach utilizing various means such as community outreach, marketing and the use of variety mediums including print, electronic and in-person.  The plan centers around the core value of building relationships and working in tandem with the public to manage, protect and enjoy our public lands and the surrounding private lands. 
· [bookmark: _Toc489949778][bookmark: _Toc323284498]Targeted Strategies:  Develop targeted strategies to link messages and mediums to reach specific target audiences during critical times throughout the year.
· [bookmark: _Toc489949779]Working Relationships:  Develop and maintain working relationships with a network of individuals and organizations that have a vested interest in fire prevention and mitigation.
· [bookmark: _Toc489949780]Communication Resources:  Utilize various means such as on-line tools to create community among internal and external audiences centered on lessons learned and successes of the cohesive strategy goals.
· [bookmark: _Toc489949781]Monitoring:  Regional level monitoring of the communication plan on an annual basis to ensure the plan is useful and make any necessary changes to improve effectiveness. Measurements might include:
· Social Media Analytics
· Reduction of human-caused wildfires
· Ad Council Analytics – donated media, number of impressions, etc.
· Trends from pre and post surveys of high use forest/grassland areas
[bookmark: _Toc489949796]Key Messages and Resources
Every preventable wildfire puts firefighters and the public at risk and reduces the response capability of fire departments to respond to the next fire. Each citizen has the responsibility to prevent human-caused wildfires and to protect their own property by creating defensible space around their homes and working with their neighbors to create communities that are able to withstand a wildfire.
The following messages and resources are centered on four different themes and address specific fire prevention and mitigation activities.  These messages and resources are meant to be used in a variety of ways, from social media posts to public presentations.  Graphics and other outreach resources are available in the Pinyon R2 Fire Prevention Mitigation Communication Resources folder.  Items contained at this site provide a variety resources that go beyond what is provided in this communication plan.  
Besides the items contained in the Pinyon folder, there are other resources to help out with communication and outreach.  Appendices contain an example social media schedule and links to various other resources.  

[bookmark: _Toc489949797]

Public Lands User Theme

Recreation is a legitimate use and valued benefit of public lands but requires stewardship on the part of the user.  There are many ways to incorporate fire prevention messages into the different user groups.
The “It’s All Yours” campaign (IAY) is a great way to engage the public on the multiple uses of NFS lands.  The key messages below can be easily incorporated into the IAY campaign.  IAY resources can be found at https://www.nationalforests.org/get-involved/iayresources (password: goplay193).   This can be done by tying IAY messages with personal responsibility. Here are a couple of examples for Facebook of how you can do this.#ItsAllYours. #GetOutdoors.  Please keep fire prevention in mind when enjoying your public lands.  Never park in tall, dry grass.  Check for fire restrictions. If campfires are allowed, keep them small, never leave them unattended and put it out completely before leaving.  Remember, if it’s too hot to touch, then it’s too hot to leave.

[image: ][image: ]# ItsAllYours. #GetOutdoors.  Please keep fire prevention in mind when traveling to your favorite campsite.  Check to ensure your trailer chains are properly connected.  Dragging chains can easily spark a wildfire.  #OneLessSpark, is one less wildfire.  



Campfires are a valued tradition with many recreationalists, however knowing when, where and how to build and extinguish a campfire is critical in their use. Abandoned campfires are our number one human-caused fire on NFS lands.  It is important to promote proper use and extinguishment of campfires on NFS lands.  There are many resources that can be utilized such as the Smokey Bear and Rocky Mountain Area One Less Spark campaigns.  The following are key messages that can be used as well.[image: ] CAMPING

· Before you go camping, check with local fire agencies for current fire restrictions in your area.
· Keep your campfire small and build it away from surrounding vegetation such as grass, shrubs and trees.  Use a designated campfire ring when available.
· The fire should be no larger than necessary for cooking or personal warmth.
· Never leave your campfire unattended.
· Have the proper tools to extinguish a campfire before you light it.  Tools include water, bucket and a shovel.
· To completely extinguish your campfire, drown the fire with water and stir with your shovel.  Feel for any heat using the back of your hand.  Continue to drown and stir until it is completely out.
· Make sure your campfire is cold to the touch before leaving it.  If it’s too hot to touch it’s too hot to leave.
· Avoid parking on dry grass.  The heat from your undercarriage can cause accidental ignition.
Here are some example resources that could be used in education and outreach to campers.
[image: G:\Campfire\campfiresoup.jpg] [image: ]

Fire restrictions are used to limit certain activities on national forests and grasslands during periods of extreme fire risks and hazards.  Fire restrictions have various levels called stages.  Each stage limits certain activities that can be done and vary between fire agencies.  The Region 2 Fire Restrictions Toolbox provides the Region tools to develop, implement, and legally enforce fire restrictions and closures by: [image: ] FIRE RESTRICTIONS

· Providing Regional consistency to encourage public acceptance and compliance. 
· Developing clear messages for the public, Forest/Grassland users, and partners. 
· Defining the degree of discretion that Forest Service line officers may use. 
[image: G:\FireRestriction\FireRestrictionsfiles\FBinforestrictPSICCA (1).jpg][image: G:\FireRestriction\FireRestrictionsfiles\frontlinerrestrict11x17YESring (1).jpg]Forest Service units will work with their interagency partners in all phases of fire restrictions and closures.  When communicating fire restrictions, be clear on what is and is not allowed.  It helps to provide visuals such as these.

The following are key messages that can be utilized when communicating fire restrictions to the public.
· Know before you go on that trip to visit our national forest or grasslands.  Check with the local forest and fire agencies to see if fire restrictions are in place.
· Fire restrictions are used to restrict certain activities on varying land ownerships during periods of extreme fire risks and hazards.  Fire restrictions have various levels called stages.  Each stage limits certain activities that can be done and vary between agencies.
· During Stage 1 fire restrictions, certain activities may not be allowed and/or may be restricted to an area (for example no open fires unless in a manufactured campfire grate).
· Why are campfires a concern?  During times of extreme fire risks and conditions, campfires can easily escape control of a fire ring.  Our firefighters’ and public safety are top priority.

Recreational shooting on public lands requires shooters to take full responsibility for their sport. There are partnerships that have been developed at the national level as well at the forest level with sport shooting organizations to coordinate messages in regards to this recreational activity.  It is important to consider incorporating fire prevention messages when working with this user group. Below are some example resources and key messages.[image: ]RECRATIONAL SPORT SHOOTING

[image: ][image: ]COOL TIP:  Provide the above target prevention flyers to various outfitter type shops.

· Know before you go.  Check to see if there are fire restrictions in place.  Shoot only in designated areas and adhere to local regulations.
· Set-up targets in areas clear of vegetation that could easily ignite from heated bullet fragments.
· Using explosive targets are prohibited on public lands.  
· The use of steel core/jacketed ammunition, armor piercing, tracer bullets and incendiary ammunition are prohibited on public lands.
· Be prepared to extinguish any fires that may accidently occur by having a fire extinguisher, shovel and water readily available.
Great Video Resource:  https://www.youtube.com/playlist?list=PLJk1o4wpTl7kjb6qPrNCoIUv4sS42spOy



There are many other public user activities that contribute to our human-caused fires.  Vehicle caused fires are easily prevented with basic public reminders.  Work with your Fire Staff to determine the key fire causes on your unit to ensure that you target these fire causes in your messages.  It is key that we work with our external partners to help provide these basic reminders.  [image: ] LESSER KNOWN FIRE CAUSES

· Insure your vehicle is equipped with the proper and functioning spark arrester.
· Avoid driving and parking on dry vegetation.
· [image: ][image: E:\RMAOLSToolkit\Products\drygrassjeepbillboard.jpg][image: E:\RMAOLSToolkit\Products\Signs_Posters\By Fire Cause\WeldingFireCause.png]Where indicated stay on designate trails and route to minimize impacts to the area.
· Welding outdoors?  Be sure you avoid dry, grassy areas.
[image: G:\Chains\8x4chainstan8x11 (1).png]
[bookmark: _Toc489949801]

Fire Adapted Communities Theme
Building community and collaboration between the agency, our Geographic Area Fire Agencies and residences living in the WUI is a priority.  We are working with our partner agencies through the Rocky Mountain Area Coordinating Group to maintain consistent messages and work collaboratively on building landscapes and communities that are resilient and adapted to wildfires. 
Wildfire doesn’t recognize boundaries which is why we value working with private landowners to create fire adapted communities and reduce the potential for catastrophic wildfire for both the residence and the adjacent wildland through various means including hazardous fuel treatment plans.  
Below are some key messages and graphics to use in communication fire prevention and mitigation to WUI communities. 
· Home owners practice doing the right thing at the right time. 
· Avoid mowing or cutting down weeds during the heat of the day.   Do these activities in the cool of the morning or evening to avoid accidental ignitions.
· Check with local officials on current condition and restrictions before burning ditches or fields. Don’t burn debris or weld on hot windy days.
· Help lower the risk of wildfire to your home and community by being #Firewise.  
· Fact:  Embers from a wildfire can travel over a mile.  Simple actions done around or to your home can change what happens when those embers land.
· [image: E:\RMAOLSToolkit\Products\SocialMedia_Web\OLS_HomeReady button.jpg][image: C:\Users\slpage\Pictures\FACfirehazards.jpg]Increase your home’s survival and family’s safety during a wildfire by taking some simple actions around your home.  Clean gutters, stack firewood away from the home, and have a plan on what to do in case of a wildfire.  Visit www.firewise.org for more great tips.
[image: E:\FirePrevMitgGameBook\Section 3 Prev Mitg Messaging\Logos\header.gif]  
[bookmark: _Toc489949804]


Land Stewardship Theme
Stewardship of our natural resources is everyone’s responsibility and to everyone’s benefit.
[bookmark: _Toc489949805]Fire on the Landscape
It is important to stress the “good” side of wildfire.  It is important not to provide conflicting messages about wildfire. Remember, Smokey’s message is about preventing unwanted human-caused wildfires and not all wildfires.  Education programs that teach “good fire, bad fire” are a great way to talk about fire as a tool and the importance of personal responsibility.  Below are key messages and graphics that can be used when talking about “good” fire.
· [image: C:\Users\slpage\Pictures\r2rxnarrow.png]Fire is a part of nature and helps maintain the well-being of our forests and grasslands.
· [image: C:\Users\slpage\Pictures\r2rxlong.png]Wildfires have both good and bad impacts to our public lands and communities that depend on them.  We are working to lessen the impacts that wildfire has on people and communities.
· Prescribed fire is a way for maintaining the well-being of our forests and grasslands. 
· [image: ]When a prescribed fire project is done, it is performed under very specific conditions, which are identified in a detailed plan that is developed as a result of years of planning and using the best science available.
 
[bookmark: _Toc489949806]Fuels Mitigation
[image: ]Fuels mitigation is a way to reduce the risk of damage caused by wildfires.  Fuels mitigation occurs on national forest system lands but it is equally important that neighboring communities take the same considerations for reducing their wildfire risk.  The Fire Adapted Communities messages provided are best used with current or completed projects on your unit.  Use before and after images and/or videos with these messages.  It is a great way to show the public the work being accomplished on the ground.  
· Help lower the risk of wildfire to your home and community by being #Firewise. Check out how we are reducing our wildfire risk at WEBSITE.
· Learn how you can be #Firewise like we are by checking out www.firewise.org/usa.

[bookmark: _Toc489949807]

Implementation
Implementation of this communication plan is through actions that are tied to each of the plan’s objectives.  Below is the current action plan.  This plan is dynamic and will be updated annually.
AUDIENCE:  Internal audiences are within the USDA Forest Service Rocky Mountain Region.  These audiences are targeted because of their key networks of influence and for their ability to share the common vision of fire prevention and mitigation programs.
	Action Item
	Who’s responsible
	Completion Date

	Quarterly reminders to FMOs and PAOs on key fire prevention/mitigation messages, tips and resources
	R2 Fire Prevention/Mitigation Lead to EA
	Starting January 2018; Ongoing

	Provide each regional staff area a way to communicate needs and concerns regarding fire prevention and mitigation messages and public outreach (SharePoint? Pinyon?).
	EA and R2 Fire Prevention/Mitigation Lead
	January 2018
(Ongoing)

	Utilize webinars to provide tips and ways to improve our public outreach.  E.g. – Proper use of Smokey (image and the costume), visitor displays, etc.
	EA and R2 Fire Prevention/Mitigation Lead
	Start in early 2018

	Develop a schedule in which External Affairs and forest level Public Affairs Officers can utilize to cue when certain prevention/mitigation messages need to be brought to the public’s attention.
	EA and R2 Fire Prevention/Mitigation Lead
	January 2018

	Each spring and fall highlight a fire prevention and/or mitigation success story
	R2 Fire Prevention/Mitigation Lead to EA
	Spring/Fall 2018

	Utilize Pinyon site to share fire prevention and mitigation outreach resources such as graphics, flyers, posters, new releases, etc.
	R2 Fire Prevention/Mitigation Lead to EA
	Ongoing

	Identify and track certain social media posts with analytics.
	EA
	CY2018





AUDIENCE:  External audiences include our interagency partners, organizations and the public we serve.  Listed below are the main external audiences this communication plan will target.
	Action Item
	Who’s responsible
	Completion Date

	Work with the Ad Council’s Regional Manager to identify times and locations for fire prevention messaging, utilizing donated media (billboards, bus shelters, kiosk, electronic PSAs etc…) and using existing Smokey Bear campaign materials.
	R2 Fire Prevention/Mitigation Lead
	January 2018

	Use existing (e.g. – RMA One Less Spark) and create new materials as needed to target Point-of-Purchase (POP) messaging for distribution with commercial retailers and special interest groups. (Smokey ambassadors?)
	R2 Fire Prevention/Mitigation Lead
	Spring 2018
(Ongoing)

	Identify and support state/regional level efforts that promote community preparedness (e.g. – Wildfire Awareness Week/Month).
	R2 Fire Prevention/Mitigation Lead to EA
	January 2018

	Work with various traditional media including television, radio and print to raise awareness of fire danger and restrictions at critical times throughout the year.
	R2 Fire Prevention/Mitigation Lead to EA
	As needed throughout 2018

	Host media and VIP pre-season events at the various key location within the Rocky Mountain Area.  Preseason message should put prevention, mitigation first.
	EA and SFAM
	May 2018

	Provide any fire prevention/mitigation issues that impact the Rocky Mountain Area to the USFS rep on RMCG
	R2 Fire Prevention/Mitigation Lead
	Ongoing

	Develop a process for sharing success stories (multi-media) both internally and externally.
	EA
	Fall 2018


[bookmark: _Toc489949782][bookmark: _Toc488847268]


Target Audiences
[bookmark: _Toc323284508]For the Regional Fire Prevention and Mitigation Communication Plan, identifying our internal and external audiences is key in determining the right messages and delivery for each.  
[bookmark: _Toc489949783]Internal
[bookmark: _Toc323284509]Internal audiences are within the USDA Forest Service Rocky Mountain Region.  These audiences are targeted because of their key networks of influence and for their ability to share the common vision of fire prevention and mitigation programs.
[bookmark: _Toc489949784]Regional Office Staff
· Recreation
· Law Enforcement
· External Affairs
· Fuels/Timber
· Cooperative Forestry and Tribal Relations
· Safety, Fire and Aviation Management
[bookmark: _Toc489949785]Regional Leadership Team
· Regional Leadership
· Line officers
[bookmark: _Toc489949786]Regional Employees, Contractors and Volunteers
· VIS
· Yampatika, San Juan Mountain Association, Western Colorado Interpretive Association, GARNA, and other interpretive associations within the Region
· Prevention Officers/Technicians
· Patrols (e.g. – Fire, LEOs, FPOs)
· Recreation technicians
[bookmark: _Toc489949787]Regional FAM Board
Regional fire leadership that represents regional fire program leads, forest fire management and forest line officer representation.
[bookmark: _Toc489949788]External
[bookmark: _Toc323284512]External audiences include our interagency partners, organizations and the public we serve.  Listed below are the main external audiences this communication plan will target.
[bookmark: _Toc489949789]Rocky Mountain Area Coordinating Group
· [bookmark: _Toc323284513]RMCG Fire Directors
[bookmark: _Toc489949790]Rocky Mountain Area Coordination Center
· Seasonal RMACC Public Information Officer
· RMACC Center Manager
[bookmark: _Toc489949791]

State Forestry Agencies
· 

· Colorado State Forest Service
· Colorado Division of Fire Prevention and Control
· Kansas Forest Service
· Nebraska Forest Service
· South Dakota Wildland Fire Division
· Wyoming State Forestry Division
[bookmark: _Toc489949792]NFS User Groups
· 
· Campers
· Shooters
· Off-roading
· Day Use (picnicking, parking, hiking)
· Hunters/Angler
[bookmark: _Toc489949793]Fire Adapted Communities
· Learning Networks
· State level groups
[bookmark: _Toc489949794]Commercial Outdoor Retailers
· 
· REI
· Sierra Trading Post
· Eddie Bauer
· Patagonia
· Cabela’s
· Bass Pro
· Dicks Sporting
· Sportsman’s Warehouse
· Honda/Kawasaki (OHV Retailers)
· Jeep (Chrysler Motor Company)
· Walmart
· RV/Camper Retailers
· Rental Car Companies
· Chamber of Commences
· Home Depot
[bookmark: _Toc489949795]Special Interest Groups and Organizations
· 
· Four Wheeling and Off-Road Clubs
· Recreational Shooting Clubs
· Camping/Hiking Clubs
· Outfitters and Guides
· Mountain Bike Associations
· Interpretive Associations
[bookmark: _GoBack]Suggested Fire Prevention and Mitigation Communication Resources

Suggested Seasonal Messaging
	Time
	Situational Awareness
	Messaging
	Audience

	January-March
	Critical time of year prior to the green-up.  Fires during this are mainly human caused.
	Wildfires can happen any time of year especially on hot, dry and windy days.
	Internal and External audiences especially recreationalist.

	April-May
	A time of year when we get most of our moisture.  It’s a good time to prepare for the upcoming fire season.
	Ready for Wildfire?  Now is a good time to remove potentially hazardous fuels from around your home.  Promote Firewise.
	Home owners

	June-August
	Hottest time of the year and largest threat for wildfires.
	Be vigilant!  Be aware of fire restrictions.  Extinguish your campfire.  Don’t drive on dry vegetation.  Shoot responsibly. 
	Recreationalist; Commercial Retailers; Interest Groups

	
	
	Ready for wildfire? Set to leave with important papers, photos, medication? GO early if possible.
	Homeowners

	September-December
	Fire danger remains elevated even with the shorter and cooler days.
Fire is a part of nature and helps maintain the well-being of our forests and grasslands.
	We’re not out of the woods yet.  Indian Summer and increased dried vegetation keep potential for wildfires elevated.
Prescribed fire is a tool used in the right areas during the right conditions.
	Recreationalist (hunters), outfitter/guides


[bookmark: _Toc132107219][bookmark: _Toc488847269][bookmark: _Toc182036418]


Table 1: Example for Year Round Social Media Messages
	Month
	Facebook
	Twitter
	Audience
	Suggested Image

	January
	Make one of your New Year’s resolutions to be #Firewise.  Learn how at www.firewise.org
This Jan. 21st is #NationalHugDay.  How about a #SmokeyBearHug for being responsible with fire?  Check out www.smokeybear.com for some great fire safety tips.
	Make one of your New Year’s resolutions to be #Firewise.  Learn how at www.firewise.org
This Jan. 21st is #NationalHugDay.  How about a #SmokeyBearHug for being responsible with fire? www.smokeybear.com
	WUI homeowners
	[image: C:\Users\slpage\Downloads\SmokeyBearHug.jpg]

	February
	This Valentine’s Day keep the ones you love safe; make sure your home has defensible space.  www.firewise.org
Roses are red, fires are too. Please help #SmokeyBear. Remember, it is up to you. Have a fire safe Valentine’s Day. Learn how at www.smokeybear.com
	This Valentine’s Day keep the ones you love safe; make sure your home has defensible space.  www.firewise.org
Roses are red, fires are too. Please help #SmokeyBear. Remember, it is up to you. Have a fire safe Valentine’s Day.
	WUI homeowners
Public land visitors
	

	March
	Plant a Flower Day” is March 12 and is a great day to choose ones that are #Firewise.  www.firewise.org 
	Plant a Flower Day” is March 12 and is a great day to choose ones that are #Firewise.  www.firewise.org 
	WUI homeowners
	[image: C:\Users\slpage\Downloads\PlantAflowerDayMarch12.jpg]

	April
	Springtime is a great time to think about #Firewise landscaping.  Check out www.firewise.org.
	Springtime is a great time to think about #Firewise landscaping.  Check out www.firewise.org.
	WUI homeowners
	

	May
	#ItsAllYours. #GoPlay.  Please keep fire prevention in mind when enjoying your public lands.  Never park in tall, dry grass.  Check for fire restrictions. If campfires are allowed, keep them small, never leave them unattended and put it out completely before leaving.  Remember, if it’s too hot to touch, then it’s too hot to leave.
	#ItsAllYours. #GoPlay. Please keep fire prevention in mind when enjoying your public lands. Learn how at www.smokeybear.com
Wildfire Community Preparedness Day is May # (first Saturday in May).  Learn what you can do at www.WidlfirePrepDay.org
	Public land visitors
WUI homeowners
	[image: ]

	June
	First Day of Summer may mean your first day of camping, hiking and fishing. Enjoy outdoor celebrations and cookouts but remember to keep a 3-foot “safe zone” around grills and campfires. #OneLessSpark = One Less Fire
#Father’sDay BBQ fire safety tips: Propane and charcoal BBQ grills should only be used outdoors and placed well away from the home, deck railings and out from under eaves and overhanging branches.
	First Day of Summer may mean your first day enjoying the outdoors and being careful with fire. #OneLessSpark, is One Less Fire
#Father’sDay BBQ fire safety tips: Propane and charcoal BBQ grills should be placed away from the home and overhanging branches.
	Public land visitors
	[image: C:\Users\slpage\Pictures\SmokeyOLS.jpg]

	July
	Please make sure that the “rockets’ red glare” is from the fireworks show and not on the national forest. #OneLessSpark, One less wildfire
July 10th is Teddy Bear Picnic Day. How about having it with Smokey? He has some great fire safety tips he’d love to share with you.  www.smokeybear.com 
	Please make sure that the “rockets’ red glare” is from the fireworks show and not on the national forest. #OneLessSpark, One less wildfire
	Public land visitors
	[image: C:\Users\slpage\Pictures\SmokeyandFlagFireworksWebpost.jpg][image: C:\Users\slpage\Downloads\FireworksRestrictedUSFS.png]

	August
	Give Smokey the best Birthday present by being careful with fire this summer. (August 9th)
August 10th is National S’mores Day.  If enjoying your S’mores while camping, please be careful with fire. Learn how at www.smokeybear.com
August 30th – Today is national marshmallow toasting day. Please remember Smokey’s campfire safety tips when roasting over a campfire. www.smokeybear.com
	Give Smokey the best Birthday present by being careful with fire this summer. (August 9th)
August 10th is National S’mores Day.  If enjoying your S’mores while camping, please be careful with fire. Learn how at www.smokeybear.com
	Public land visitors
	[image: C:\Users\slpage\Pictures\smorespic2.jpg][image: C:\Users\slpage\Pictures\roastingmarshmallow.jpg]

	September
	Debris burning safety tip 1:  Check to see if you can burn.  You may need a burn permit.  #OneLessSpark = One Less Fire
Debris burning safety tip 2: Never burn on windy days. #OneLessSpark = One Less Fire
This fall as some prepare for a hunting trip, make sure to do your part and don’t let a wildfire start. #OneLessSpark = One Less Fire
	Debris burning safety tip 1:  Check to see if you can burn.  You may need a burn permit.  #OneLessSpark = One Less Fire
Debris burning safety tip 2: Never burn on windy days. #OneLessSpark = One Less Fire
This fall as some prepare for a hunting trip, make sure to do your part and don’t let a wildfire start. #OneLessSpark = One Less Fire
	WUI homeowners
Public land visitors
	[image: C:\Users\slpage\Downloads\DebrisBurnFireCause.png]

	October
	October is #FirePrevention Month. Check out www.smokeybear.com for fun activities
#Halloween Prevention Tip:  Keep your jack-o-lantern and home safe by using LED lights instead of candles. Have a fire safe Halloween!
	October is #FirePrevention Month. Check out www.smokeybear.com for fun activities
#Halloween Prevention Tip:  Keep your jack-o-lantern and home safe by using LED lights instead of candle.
	Public land visitors
	[image: C:\Users\slpage\Downloads\2013HalloweenPrevMsg.jpg]

	November
	How do you thank a firefighter? Be responsible with fire.  Learn how at www.smokeybear.com
How do you thank a firefighter?  Have defensible space around your home.  Learn how at www.firewise.org
	How do you thank a firefighter? Be responsible with fire.  Learn how at www.smokeybear.com
How do you thank a firefighter?  Have defensible space around your home.  Learn how at www.firewise.org
	Public land visitors
WUI homeowners
	[image: C:\Users\slpage\Pictures\FACfirehazards.jpg]

	December
	Christmas Tree Safety Tip #1:  Make sure you keep your tree well-watered.  A dried out tree can catch fire easily.
Christmas Tree Safety Tip #2: Lights on the tree are great but be sure not to overload them.
	Christmas Tree Safety Tip #1:  Make sure you keep your tree well-watered.  A dried out tree can catch fire easily.
Christmas Tree Safety Tip #2: Lights on the tree are great but be sure not to overload them.
	Public land visitors
	[image: C:\Users\slpage\Pictures\SmokeyHappyHolidays.jpg]



Fire Prevention And Mitigation Resources
The following are various resources that can be utilized for fire prevention/mitigation education and outreach.
	Resource
	Link/Location

	Smokey Bear  
	www.smokeybear.com

	Smokey Bear (Spanish)
	https://smokeybear.com/es

	Fire Adapted Communities Resources
	http://www.fireadapted.org/resources.aspx

	Ready, Set, Go  
	www.wildlandfirersg.org

	Firewise  
	www.firewise.org

	Science of Wildfire
	https://youtu.be/F8OrmGAIqI4

	Why wildfires are necessary
	https://www.youtube.com/watch?v=cNVZEVq3KzY

	Ad Council PSA Central
(Smokey Bear Campaign)
	https://www.psacentral.org/home

	Air-filled Smokey Bear
	POC:  Sheryl Page, slpage@fs.fed.us
Location:  2840 Kachina Drive, Pueblo, CO 81008
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How to make Campfite Soup

Ingredients:

Campfire

Shovel

Lots of Water

(or a bucket if you are
camping next to water)

This process can take up fo an hour,
50 be sure to start preparing your

Campfire Soup before you begin =
packing your gear. =

o Start by adding water fo your campfire. Keep pouring water on
your campfire until it looks like soup! The more water you add,
the better your soup will be.

« Using your shovel, stir the dirt, water and ashes until mixed
thoroughly. Donit forget the deep down ashes.

e Once your ingredients are completely mixed, use the back of
your hand o feel your soup.

o If your Campfire Soup is still warm, repeat the
3 step process until your soup is cold to the touch.

If your campfire is not
cold, your fire could
re-ignite and start a

wildfire!
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 Don’t let trailer chains drag.

* Never park or drive on dry grass.

+» Stay on the road.
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WHAT’S SO GREAT ABOUT
PRESCRIBED FIRE?

Itlpromotes the growth of trees, -
. wildflowers and other plants.
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